Chapter 1

How to Be a Star

Once upon a time there was a village that was situated
along a rocky and treacherous coastline. When storms came,
and they often did, passing ships would be driven onto the
rocks. The villagers, who loved the seamen, would go down
and pull the sailors out of the water, wrap the cold survivors
in warm blankets, and carry these victims of the sea back to
their own homes in the village.

Finally someone from the village suggested that they
build a cabin on the shore so they could better care for the
unfortunate victims of the storms. And these villagers did just
that. In time, a fireplace, a kitchen, some attractive carpeting,
and other amenities were added to the cabin, making it more
comfortable.

Soon the villagers found the cabin and one anothet’s
fellowship so enjoyable that they began meeting at the cabin
even when there were no storms. The people became close
friends. Before long, the refuge that had been built for the
survivors of the storms became a clubhouse for the villagers.

Now the storms only interfered with the social life of the
villagers. The cold and dirty people pulled from the wreckage
of the ships messed up the cabin and interfered with their
social plans.

Eventually a new group had to be formed to brave the
weather and the seas to rescue those who were perishing. The
responsibility for saving the lost was placed on the shoulders

4



NEW WAYS TO TELL THE OLD, OLD STORY

of a few select men who were willing to continue to go out of
the nice warm cabin and bring in the dying. But the rest of
the villagers were too busy socializing to take part anymore.

This sad story is a parable of the church and its members,
who, for the most part, are no longer personally involved in
the winning of souls. Too many Christians are no longer
fishers of men but keepers of the aquarium. This book is an
attempt to remedy that situation by providing tools that will
make it possible to communicate the gospel to others with
skill and effectiveness.

Compare the church’s neglect of soul-winning with the
wortld’s occasional zeal in life-saving.

The week of October 11, 1987, started out with the great
stock market crash, in which 145 billion dollars were lost.
Iranian war ships fired machine guns at helicopters carrying
American TV news crews, and missiles hit Kuwaiti ships
flying U.S. flags, wounding an American captain. All in the
same week.

Yet all these momentous events were eclipsed by the
story of a little 19-month-old baby who fell into a well on
Wednesday, October 14th, in an out-of-the-way town called
Midland, Texas.

The most knowledgeable and best equipped rescue
workers were rushed to Midland. They started digging a shaft
beside the well. They encountered rock so hard it broke the
best diamond-tipped bits in the industry. One Fort Worth
man sent a water drill that used streams of water under
intense pressure and a crew to operate it.

The men were told they had 48 hours to make the rescue
before little Jessica would be gone. As construction crews
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worked feverishly, word of her plight spread out over the
nation and the world.

When the 48 hours were up, Mr. Haile, the spokesman,
said, ““The men are working as hard as they can, and they will
continue until they drop.”

Fifty-eight-and-a-half hours they worked before they
brought that little girl up from that pit. When that hour
started to approach, three major TV networks and cable TV
news all interrupted prime time broadcasting to bring the
news. Millions of tears were shed at her rescue.

Why all this concern over one small child? Just think of
the cost involved. Her hospital bill alone was $50,000. How
could one child be worth so much?

In the story of Jessica McClure we can begin to catch a
vague glimpse of the worth of a soul to God. “Are not two
sparrows sold for a penny?” Jesus said, “Yet not one of them
will fall to the ground apart from the will of your Father. And
even the very hairs of your head are all numbered. So don’t
be afraid; you are worth more than many sparrows”
(Matthew 10:29-31).

You may recall Jesus’ story of the shepherd who had a
hundred sheep and found one missing. No matter that 99
percent were safe; where was the lost one? The Divine
Shepherd went out, and all of heaven’s energies were directed
to find the one lost sheep.

When I heard about little Jessica McClure, I asked myself,
“Am I working with the same persevering effort in saving
souls from hell as those rescuers worked in saving Jessica’s
life?”
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What would happen if the church were to put the same
amount of effort into advertising its product as the cola
companies put into advertising theirs?

William Meyer, in his book, The Image Makers: Power
and Persuasion on Madison Avenue (Times Books, 1984),
tells the stories behind the large budget advertising wars in
which giant corporations endeavor to outshine their
competitors in advertising their product. Back in the 70s
Pepsi was going to come out with one of its biggest “warm-
fuzzy, tear-jerker” campaigns - the “Marry Me, Sue” spot. In
this 30-second soap opera, some folks are out under the
broiling midday sun watching a skywriting show. Among the
spectators are a cowboy and a young woman. As the camera
pans the crowd, which is drinking Pepsi, we notice that these
two are exchanging shy glances at one another. There’s
definitely something going on between them. Finally, the
camera scans the heavens where the skywriter’s ultimate
message - “Marry Me, Sue” - takes form. Sue, with tears
welling up in her eyes, nods her head. The cowboy reaches
over and hugs her. The theme music suddenly builds to a
crescendo.

Meanwhile, Coca-Cola Company had a six-month
advance warning of this impending campaign for Pepsi. They
told their ad agency it had to come up with an equally mushy
and moving commercial to beat Pepsi to the punch, or lose a
$750 million worldwide account. Coke’s agency worked
around the clock for several weeks and came up with the
famous Mean Joe Greene commercial in which he is offered
a Coke by a little kid and he downs it all in one long gulp.
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Coke and a little kid have brought Mean Joe Greene back to
the land of the living - and then Joe tosses the kid his jersey.

The cola wars continue. In 1983 Pepsi spent nearly $300
million on promoting the “Now” theme. Coca-Cola laid out
close to $400 million to tell us that “Coke Is It.” Together
they bet $700 million in just one year to get their message
across to the public.

How much has your congregation allocated this year for
evangelism?

Is it any wonder that it is much more fashionable to drink
a cola than to talk about Jesus?

I suspect that the enemy of souls works so hard to make
religion a taboo topic of conversation because he is scared
that Christians will discover the incredible rewards of winning
souls to the kingdom.

God reserves His greatest gifts for soul-winners. God will
work miracles for those who are working with Him to save
souls. If you have never seen God’s miracle-working power
in your life, perhaps it is because you have never won a soul
for Him.

Miracles almost always occur in only one of two sets of
circumstances: either in a crisis situation or in a soul-winning
situation. Mark 16:15-18 promises that miracles such as
casting out demons, tongues-speaking, and healing will
accompany the preaching of the gospel. Luke 10 tells the
story of the sending out of the seventy witnesses, and verses
17-20 tell how the witnesses returned exclaiming that the
demons were subject to them in Jesus’ name. And the
miracles in the book of Acts are associated with missionary
endeavors. If you really want excitement, if you want God’s
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miracle-working power in your life, just have the courage to
begin to witness to those around you about Christ.

Winning a soul for the kingdom is the ultimate
accomplishment. Anyone who wins one soul to Christ has
done an infinite amount of good. This can be proven
mathematically! Let’s imagine that someone were to discover
a drug that could add 50 years to the life of every individual
on earth. That would be perhaps the greatest scientific
discovery of all time. Adding 50 years of life to each of the
five billion people on this planet would be adding 250 billion
man-years of life. Yet a person who wins one soul has added
far more than 250 billion man-years of life to heaven, because
that one soul will live more than 250 billion years in heaven.
The achievements of Albert Einstein, Thomas Edison, and
Alexander Graham Bell pale in comparison to the winning of
one soul.

If there is such a thing as status in the kingdom of
heaven, it is bestowed as a reward for winning souls. Have
you ever noticed that if someone is intelligent, we say he is
“bright,” and if he is extremely intelligent we say he is
“brilliant.” For some reason we connect a person’s mental
capacities with some hypothetical radiant aura. In heaven, this
aura may well be visible. Those who have let their light shine
on earth, who were wise in winning souls for the kingdom,
will “shine like the brightness of the heavens, and those who
lead many to righteousness, like the stars forever and ever”
(Daniel 12:3). Paul says “Star differs from star in splendor. So
it will be with the resurrection of the dead” (1 Corinthians
15:41, 42). There is nothing more rewarding than letting your
light shine to draw others to the Savior; nothing will so
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increase your sense of self-worth on earth or your reward in
heaven.

After Jesus sent out the seventy witnesses, Scripture says
that they returned with joy. I challenge every reader of this
book who wants to experience the greatest joy there is to be
found in the world to begin now to pray for the power of the
Holy Spirit to empower you to talk to those you meet about
Jesus. It may seem scary at first. But as you make use of the
tools in this book, it will be the most rewarding thing you
have ever done. You, too, can be a star. “Those who are wise
will shine like the brightness of the heavens, and those who
lead many to righteousness, like the stars forever and ever”
(Daniel 12:3).
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